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DOUBLE DOSE

ABOUT THE DOUBLE DOSE TWINS

Michelle and Miriam, also known as the double dose twins, are twin
entrepreneurs. born of Haitian and Caucasian descent, they are
beautiful, fit, with an extremely curvy physique.

After graduating high school the two pursued the medical field and
became surgical technicians together. Growing up shy, the twins
aspired to model and after a photo shoot went viral- then birthed the
"double dose twins brand.

The double dose twins, who have mastered their massive social media
audience with captivating visuals on covers for straight stunning and
black men magazine started branding and marketing themselves as
social media models.

Since the rise of their brand, the twins have been hired to host events,
advertise, brand products, and small businesses. They've been
featured in numerous print and digital magazines, and have also been
featured in music videos. Their two major video appearances include
Gucci Mane's new videos "bung blaow burrn and "icey lil bl**u. Most
recently they've been featured on Wild n out season 13, Black Ink, Daily
mail tv Barcroft Tv, Straight stunting magazine, Smoking aces magazi-
ne, Short film DVD "Got my hustle up" to name a few.

Aside from modeling, and acting, the twins are mothers who hope to
aspire to inspire other women. They seek to connect and work with
other women entrepreneurs, open several businesses, coordinate and
host their own events, and venture into acting.

Last year the Twins launched "Dose of Desires, which is an elegant,
sophisticated and refined lingerie line designed with the many facets
and shapes that define the modern-day woman. Influencers all over
the world support the brand and Blac Chyna was also seen working
custom Dose of Desires. As independent entrepreneurs, they
combined their love for style to create a line that is infused with the
subtle yet impactful power of feminism. The line consists of three
distinct desires, accessible for custom fits to provide maximum sup-
port and confidence.
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IV HIGHLIGHTS

The Double Dose Twins have taken social media by storm and really left their mark.
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Wild n out season 13

Black Ink

Dally mail tv

Barcroft Tv

Stralght stunting magazine
SMoKIing aces magazine

Short film DVD "Got my hustle up"

Fashionova
Kendrasboutique

3kilos vodka
French vanilla Ciroc
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Double Dose Twins ¥ C 0 N N E C T

Bookings:Doubledosetwinsss@gmail.com
Follow our ONLY backup page @doubledosetwins_ The Double Dose Twins have taken social

¥ Owners of @doseofdesires media by storm and really left their mark.
www.youtube.com/channel/

UCkKVficZOhANFzeTabgmuWG6A F O LI O W

ceoshake, pineapplemarket419, cfrancoisdesigns

55 more @3 DOUBLE DOSE TWINS
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f DOUBLE DOSE TWINS

Wild'n Out  South Africa

With over 1 Million Supporters on social media, the Double
Dose Twins have become a sensation in the United States,
Europe, Africa, and the Carribbean Islands.
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